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Fvery page delivered

on demand, on disk or online 1s
a page that 1s no longer
produced on press.

The people who have the
most to oifer to new media
buyers are the printers and
prep firms who provide so
many similar electronic design
and production services to
traditional print media buyers.
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JACK POWERS is director of the Graphics Research
Laboratory and publisher of ELECTRIC PAGES, an inter-
active fax, audiotex and Internet journal on the
future of publishing in the Information Age. He con-
sults on publishing and new media technologies with
commercial, corporate and government publishers in
the U.S,, Europe, Asia and South America. The author
of six books and numerous videos on computers and
print, Jack's articles appear in American Printer,
Computer Pictures, Editors Only, Folio, France
Graphique, LAN, Micro Publishing News, Mult-
imedia PC World, PRE-, Prepress Asia, Publish, Pub-
lishing & Production Executive and other publica-
tions; the moderator of the Prepress Asia and Asia
Print/Singapore conferences, he lectures at many
international conferences including the Berlin DTP
Congress, Imagerie Electronique, Norske Fagpresses
Forening and Multimedia Canada. He has served as a
director or advisor to the National Composition &
Prepress Assn, the Typographers Int'l Assn, NYC ACM
SIGGRAPH, the National Business Forms Assn and the
Typographers Assn of New York and he is chairman
of the NYC Board of Ed Graphic Arts Educational
Advisory Commission.

Contact the Graphics Research Lab at 405 Fourth
Street, Brooklyn New York 11215, PHONE 718-499-
1884, Fax 718-499-1970, emalL GRLab@aol.com,
INTERNET http:/iwww.electric-pages.com.

Additional information about this topic is available
from the ELecTRIC PAGES interactive fax server. To retrieve
the EP catalog, have your fax number ready and dial
1-718-499-1936 from any touchtone phone.
Request page 1000, the catalog of available pages.
The GRAPH EXPO 95 password is MEDIA (63342).
On the Internet, access the EP World Wide Web site at
www.electric-pages.com

CD-ROM: New Media Profit
Opportunities for Printers

Millions of pages of print are migrating
to new interactive media delivered on
optical disks, local area networks, cable
TV and fiber optic data lines. Smart
publishers in every segment are taking
advantage of these tools to craft a new
generation of interactive publications
that are customized to the needs of
each reader. What are the opportunities
for printers in this new publication
format? Which services do customers
need, which are the most profitable to
provide, and what are the key manage-
ment challenges in the move to
electronic services?

CD-ROM BASICS

e CD-ROM: Compact Digk,
Read-Only Memory

e 576 megabytes/120,000 pages/
600 paperback novels/
72 minutes of television

¢ Mac and MPC standards

e CD-I: CD Interactive

e CD-R: CD Recordable

e Kodak PhotoCD

COUNTING HEADS

e US. installed base:
1993 7 2 million drives
1994 15 million drives

e 5 000+ commercial titles
(2501in 186)

e 70-80 million copies in print

e 15,000 Nautilus subscribers
800,000 disks per year

e 500,000 Comptons & Groliers
400,000 San Diego Zoo disks

e 120,000 PC Magazine CD

e consumer titles: <10,000

¢ business titles: 100 to 1,000

MULTIMEDIA DATA TYPES
e Typography
Mustration
Photography
Sound
Animation
Video: DVI, QuickTime, Video for
Windows, Indeo

e Software/Compound Docs

PRINTERS' SERVICE
OPPORTUNITIES
e Multimedia design
¢ Developing the database
e Scanned page databases
e Adobe Acrobat electronic
page description language
e Converting electronic text
e Structured documents,
SGML, HTML, VRML
¢ Pre-mastering and testing
e CD-ROM pressing
¢ Desktop CD-ROM publishing

CD-ROM APPLICATIONS
e Software and games
Text and numeric databases
Nllustration archives
e Commercial publications
e Training and education
¢ Direct response/catalogs

THE ROLE OF PREPRESS &

PRINTING PROFESSIONALS
e Understanding a customer's
markets and products
¢ Maintaining high graphic
communications standards
¢ Knowing how to get the work
out on time and on budget




